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INTRODUCTION

Across India, the appetite for digital and social video has risen
exponentially in recent years. 96.2% of India’s digital population is
accessing an entertainment website or mobile app, according to a
report by Comscore.

YouGov's 2021 future of media consumption report in India also found that
social media use had increased by over 60%, and video streaming by over
50% in 2021.

But what does this mean for broadcasters and media organizations?

In March 2022, we surveyed over 1000 Indian consumers to find out more
about their video consumption habits. In this report, we explore which
devices they are using, which platforms are most popular and what types
of video content they want to see.

Our aim is to deliver actionable insight and guidance for your video strategy
for 2022 and beyond in the Indian market.

What we've found will help you to tailor your video distribution across all of
your platforms, and how to reach your target audiences.

Indian consumers are among the most digitally advanced in the world when
it comes to watching video. Streaming and OTT platforms have become a
dominant force in the market.

Social platforms are evolving beyond purely social networking tools to
entertainment and video destinations. The interactive and communal
aspect of social media now enhances the viewing experience for
consumers, as they are able to discuss and connect with others in real-time.



WHICH SCREEN?

Digital entertainment across websites and apps is becoming dominant in India. As such,
the devices that consumers are using to watch video support OTT streaming. The majority
of Indian consumers are turning away from the big screen in favour of mobile video, with
almost half using smartphones to watch video most often.

Which devices are Indian consumers using to watch video?
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WHICH PLATFORM?

While over half of Indian consumers are using pay-TV platforms to watch
video, OTT and social platforms are dominant. Even as OTT streaming
decreases in popularity among older demographics, social media
remains popular with around three-quarters of consumers above

50 years old - which is even higher than those aged between 18-25.

Which platforms are Indian consumers using to watch video?
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THE VALUE OF VIDEO

Pay-TV subscriptions remain popular in India today, but when asked about future plans the
majority of consumers expect to abandon pay-TV in the next five years. While for some, this
may depend on the availability of content and investment in digital from broadcasters and
media organizations, Indian consumers are already questioning the value of TV
subscriptions, and may be lost as customers completely if their needs aren’'t being met.

Which video services do Indian consumers pay for?
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SOCIAL MEDIA

According to India Today, 7.2 out of 10 smartphone users in India have at least one short-video
app. This underlines the fact that social media platforms have evolved beyond social
networking to entertainment and video destinations. The interactive elements of social media
are now a secondary enhancement to the video viewing experience.

Which social platforms do Indian consumers use to watch video?
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Which types of content do they want to watch on social media
from broadcasters and media publishers?
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Monetize video content across every platform.
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