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INTRODUCTION

Video consumption habits across Singapore and Asia are changing
rapidly. This presents both challenges and opportunities for
broadcasters and publishers to reach new audiences and generate
engagement with consumers.

In March 2022 we surveyed over 1000 consumers in Singapore to find out
how they watch video - which platforms they are using, which devices they
are using and most importantly, what content they want to see.

In this report, we've used this information to help inform your video
production and distribution strategies.

Singapore is among the most technologically advanced nations in the world.
Consumers are tech-savvy and early adopters.

In 2020, online streaming overtook traditional TV viewing for the first time.
Consumers across all demographics are adopting a ‘new normal’ of
watching video - which comes with the ability to watch across any device, at
any time and in any place.

We also have the continued rise of social media platforms. In 2021,
Singapore had approximately 5 million social media users, among a
population of around 5.5 million.

Social platforms are evolving beyond purely social networking tools to
entertainment and video destinations. The interactive and communal aspect
of social media now enhances the viewing experience for consumers, as
they are able to discuss and connect with others in real-time.

We want to offer guidance in tailoring your content strategy across all your
online channels, maximizing the potential of video to grow your audience,
generate engagement and drive revenue.

We hope you enjoy reading!



Consumers in Singapore are digitally-advanced and have been quick to adopt new
technology and video services. In 2020 online streaming consumption overtook broadcast
TV consumption, which is reflected in which devices Singaporeans are choosing to watch

video today.

Which devices do Singaporean consumers use to watch video?

Smart TV Traditional TV
Tablet

8¢ cow 98" g 137

1)
Smartphone  Laptop/Desktop 1 8A) Games console 8%

Computer Cable box/ 23%
Set-top box Streaming device
(eg. Amazon Firestick)

Which devices do they use
most often to watch video?
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WHICH PLATFORM?

Social media has evolved from a social networking tool into an entertainment destination
across Asia, and Singaporeans across all demographics report using social media most
often to watch video. Streaming - be it free-to-access or paid OTT services, is now dominant
across the city-state.

Which platforms are Singaporean consumersusing to watch
video most often?
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Which platforms are Singaporean consumers using to watch
video most often?



Which video services do Singaporean consumers pay for?
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Are they looking to cut the cord and
stop paying for broadcast TV services?*
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SOCIAL MEDIA

Social media platforms have become the primary destination for consumers looking to
watch video. From live streams to special interest videos and highlight clips, consumers
across all demographics are logging on to multiple social platforms to consume video daily.

Which social platforms do Singaporean consumers use to watch video?
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Which types of content do they want to watch on social media from
broadcasters and media publishers?
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Live streams Shortvideos  Instant highlights News clips Live shopping User-generated
(live sportetc)  (general interest (TV,events,sport) streams content, viral videos
segments)



Monetize video content across every platform.
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